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First Annual Jewish Women’s
Initiative Luncheon Honors
Mrs. Chana Heller
One hundred eighty women from communities across the city and the valley
gathered at the Olympic Collection on November 8th to honor Chana Heller, Director of the Jewish Women’s Initiative (JWI,)
a division of Aish Los Angeles. JWI was
founded by Heller and Associate Director,
Sharon Shenker, in 2010, to educate and
inspire Jewish Moms to bring the beauty, joy and relevance of Judaism to their
homes and communities. The fundraising
event was chaired by Dr. Susan Berman,
Lisa Kodimer, Carolyn Ormond and Stacy
Tilliss, who are “deeply committed to the
mission, the vision and the enduring vision
enduring spirit of the JWI”.
“We started the JWI after returning
from a pilot trip to Israel with Lori Palatnik, Founding Director of the Jewish Women’s Renaissance Project. We realized that
Jewish Moms are powerhouses and are being totally underserved”, explained Heller. “We spend so much of our community
resources on our kids, but whether or not
Judaism happens in the home is usually up
to Mom. We have found that Jewish moms
are thirsty to be the best role models they
can be for their families, to connect their
kids to Judaism and Israel and to explore
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their own spirituality. “
In just over 5 years, JWI has built a
community of over 250 women who learn
and socialize on a regular basis.” The sisterhood and support system that have developed in the JWI are a great tribute to the
loving and relatable approach of the JWI
staff and teachers”, explained Ormond.
The JWI resonates with women from all
streams of Judaism. Their members hail
from over 25 Reform, Conservative and
Reconstructionist synagogues, as well as
women who are unaffiliated.

“Our education as women usually
ends with the Bat Mitzvah or confirmation”, says Kodimer. “JWI speaks to us
where we are at now, as women looking to
understand Judaism on a deeper level and
to be there for one another in the process”.
Kodimer started the JWI Care and Concern Committee to help members in times
of need.
The JWI Just returned last month from
their 6th Annual Momentum Moms Trip to
Israel. “The Israel Trip is the party favor,”
quipped Tilliss, who was chosen to return

Saftlas Helps Businesses Grow
Their Bottom Line
On December 10th, Yitzchok Saftlas, new book will be in wide release. So
What’s The Bottom Line? 76 Proven Marketing Tips & Techniques for Building
Your Business and Personal Brand offers
key business fundamentals and proven experience-based tactics for the success-driven individual.
So, What’s the Bottom Line? covers a
wide array of topics relating to the business world, from marketing initiatives to
communication, customer retention and
strategic planning. With short motivational
chapters and clear and concise action plans
relating to each topic, business professionals will find the ideas in this new book are
easy to implement.
With over 25 years of experience in

the corporate world, Yitzchok Saftlas is a
marketing expert who has worked with all
types of people, events, and organizations.
Saftlas, is founder and president of Bottom
Line Marketing Group and he has been
helping corporate, political and non-profit
clients build their brands since 1989. His
education at Fashion Institute of Technology in New York City combined with years
of experience in marketing and advertising
has served as a springboard for his weekly business radio show, “Mind Your Business” on 77WABC in the New York / New
Jersey metro area, and his weekly marketing column in a national newspaper
It is from the experiences he has gained
across the years that enabled him to share
his insights and advice. The book is writ-

as a madricha on her second trip. “The real
party happens in LA after we return and
deepen the wonderful bonds that began
there”.
The JWI partners with the JWRP to
take Jewish Moms on an annual, highly-subsidized trip to Israel which, according to Dr. Susan Berman, COO of the Help
Group, is life-changing. “JWI has had an
immeasurable impact on us individually,
as families and as a community. Its mission, vision and values resonate within us
and ignite our commitment to bring the joy
of Judaism into our hearts and homes”
The women of JWI have been so successful in inspiring their families that a
spin-off division was started for husbands,
the Jewish Men’s Initiative (JMI). “We
needed to get on board and partner with
our wives. The impact in the home is so
much more powerful when both parents
are committed to building a Jewish home
and Jewish future”, says David Osterman,
founding member of the JMI who returned
from leading the third annual men’s Momentum trip to Israel at the end of November.
“We like to think of ourselves as an
investment firm” said Nili Couzens, trip
leader of the JWRP, “and Jewish moms
are our greatest asset”. Moms are the
centerpiece of the Jewish home, the place
where we live Judaism, celebrate Shabbat and holidays, teach values, and learn
to approach life from an authentic Jewish
perspective.

ten with a down-to-earth writing style and
includes many personal anecdotes which
makes for an enjoyable, instructional read
for fast-paced, career-oriented individuals.
There is pertinent advice for salespeople, marketers, seasoned executives, and
entrepreneurs just starting out. So, What’s
the Bottom Line? offers clear advice, experience-based tactics and common-sense
ideas which point out the obvious yet often
overlooked human aspect of business and
marketing, and demonstrate how to use
human relations to further your business
goals. The book includes 76 short chapters of invaluable and highly motivating
thoughts which are easy to read and enjoy
as well.
The book will be published by Morgan
James Publishing on December 10, 2015
for $19.95.

